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We are very proud to present to you this magazine on 

the state of the circular economy in China, composed  

by excellent undergraduate students from all 13 Dutch 

research universities that participated in the fifth edition 

of the Netherlands-Asia Honours Summer School 

(NAHSS). This magazine is the result of an intensive 

7-week programme of the 100 NAHSS students in 

Beijing, Chengdu, Shanghai, Taipei and Hong Kong, 

and half a year of preliminary investigation in  

the Netherlands.   

The NAHSS is the result of a unique collective effort by 

Dutch universities and ministries in tandem with select 

Dutch and Chinese companies. With this triple helix 

collaboration of public, private and academic partners 

we aim to have talented Dutch students better 

understand and experience Asian business, academia 

and culture.  To achieve this goal, the students follow 

academic summer courses at the best universities in 

Beijing, Chengdu, Taipei or Hong Kong and participate 

in a business week in Shanghai. Besides this, they 

conduct a research project in multidisciplinary project 

groups. These research projects are formulated by 

NAHSS partners and answer to specific questions, most 

of all related to the topic of this year: Circular Economy.

By means of this magazine, the students present their 

findings on the ‘Circular Economy’ to all interested - 

especially to the NAHSS partners, whose collaboration 

is indispensable, highly valued and appreciated. 

Divided into ten different projects, the magazine 

compelling insights and opportunities are uncovered  

to strengthen bilateral relations and to come to new 

forms of cooperation. 

The NAHSS Supervisory Board is impressed by the 

dedication the students showed to the programme and 

their research projects in particular. We are pleased to 

share the results of their projects and hope it will be of 

inspiration for all of you. 

On behalf of the NAHSS Supervisory Board,

Marjan J. Oudeman LLM, 
(President Utrecht University, 

Chair NAHSS Supervisory Board)

Preface
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The Circular 
Economy: 
Findings

For more findings, visit 

findings.nahss.nl

Lilian Kranenburg is Sinologist 
and Chairman of Guanxi, the 
Dutch network organisation and 
business platform that connects the 
entrepreneurial community active 
in China with China professionals 
and experts here in the Netherlands. 
Guanxi has been of great help to the 
NAHSS over the last year by being a 
sound boarding partner and advisor 
regarding various aspects relating to 
the field of ‘China communications’. 
Also, Guanxi provided a Chinese 
business culture workshop at the 
NAHSS Masterclass. This article 
is based on an interview in which 
Lilian explains why it is necessary to 
understand Chinese business culture 
when working alongside Chinese 
counterparts.

When active in China, like in any other 

country, it is important to know what 

the accepted codes of behaviour are. 

Rather than just applying tips and 

tricks, understanding the underlying 

drivers of a society is what makes 

interaction with other nationals 

meaningful and professional. Asked 

whether this applies to China more so 

than for other countries, Lilian says, 

not exclusively, but, as China and the 

Netherlands reside on opposite sides 

of almost every cultural dimension, 

mutual misreading lurks around 

many corners. For instance, in China, 

where strong top-down hierarchical 

structures are in place, the notion 

of ‘polderen’ is unfamiliar. A Dutch 

boss who asks a Chinese employee 

for his opinion, may be judged to 

show weak leadership while a Dutch 

boss who encourages employees to 

keep work and private life separate 

may be thought off as uninterested 

in the Chinese team’s  wellbeing. 

Indeed, good intentions can easily be 

misconstrued. At a higher level, the 

risk of making wrong judgements may 

in fact harm one’s own reputation, 

but also that of the organisation 

represented warns Lilian. This is why 

analysing predominating attitudes and 

values adequately will help to create 

cultural sensitivity and contribute to 

managing cultural minefields skilfully. 

The infamous directness of the Dutch 

is known to clash with the indirect 

Chinese manner of communication, 

which adopts an implicit and diplomatic 

style. For the Dutch, on the other 

hand, it is not always easy to read 

between the lines and to understand 

what has not been said. What may 

complicate things further is that Dutch 

people are used to thinking in a linear, 

logical fashion. Whereas in China, 

with its age-old civilisation steeped in 

centuries of philosophical, economic 

and moral traditions, building trust and 

maintaining personal relations (guanxi) 

plays a key role in conducting business. 

Time must be invested in relationships 

first before things can be taken to the 

next (business) level.  

‘Guanxi’ is thus essential in China. 

When being part of an ‘inner circle’ 

it is easier to do business, while 

‘strangers’ have a long way to go to 

demonstrate their trustworthiness.  In 

the development of these relationships, 

it is equally important to bear in mind 

that people who may seem of little 

significance at first, may be in positions 

of influence at a later stage. Asked if 

the role of ‘guanxi’ is likely to decline, 

while the country continues to expand 

its worldly prominence, Lilian answers 

that although cities like Shanghai and 

Beijing have incorporated a plethora 

of international accepted codes of 

conduct,  it seems unlikely that ‘guanxi’ 

will be substituted or expelled from the 

Chinese DNA.  

Whether it is possible to ever 

understand China and its culture 

completely, Lilian responds that 

although this ambition may even  

be hard to achieve in one’s lifetime,  

yet without a doubt, so much can  

be done to understand the country 

better. Organisations like Guanxi and 

NAHSS can provide a major source  

of knowledge and experience to  

assist in this goal. We certainly  

agree of course. 

Guanxi het China 
kennisnetwerk

Lilian 
Kranenburg

Chairman 
of Guanxi 

Yoka
Bruynzeel

Secretary 
of Guanxi
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A     ny (chemical) production process  

   results in waste and by-products.  

   At the moment, there are 

precious few use cases for by-products 

and waste. Disposal in landfills is 

the norm. This has distinctly negative 

environmental effects and comes at a 

great cost for AkzoNobel both in terms of 

public relations, and capital losses. One 

possible solution to this problem is the 

use of integration platforms. AkzoNobel 

suggested that we investigate such 

systems on their behalf. More specifically 

our research focused on what forms 

these integration platforms take, and 

which factors are critical to the successful 

implementation of such systems, paying 

special attention to China.  

Through academic literature analysis, 

case studies and interviews held in both 

the Netherlands and China, three different 

levels of integration are identified. At 

the micro-level, one firm can circularize 

waste flows back into its own production 

process. At the meso-level, firms can 

organize themselves in eco-industrial 

parks in which companies operating 

in diverse sectors are co-located. This 

makes it easier to couple waste and  

by-product flows, share utility inputs,  

and exchange knowledge regarding 

waste. At the macro-level, firms can 

From Trash 
to Treasure 

AkzoNobel

Chengdu

Ruud 
Morssinkhof

Program Manager
Operational Eco Effiency

at AkzoNobel

What are the biggest motivations for AkzoNobel  
to be one of the founder companies of the NAHSS?
As China is a growing market, it is very important to  

us. We find it important that people understand how 

things are done in China. By supporting the NAHSS  

we hope to build a generation of students who are 

able to bridge between China and the Netherlands. 

What are currently the main  
activities of AkzoNobel in China?
In China we mainly have production locations making 

specialty chemicals, performance coatings and 

decorative paints. We also have supporting functions  

in technical services, engineering and research labs.  

What did you find most interesting  
about working with the project group?
The diversity of the group, and the different ways 

of thinking. The Circular Economy is a difficult and 

complicated process to establish. The required 

technology is often available, and yet there are other 

obstacles. This makes a multidisciplinary group and 

approach very effective. 

In what way can AkzoNobel use  
the insights of the project group?    
We hope that the students will look at our questions 

from a different point of view and come up with new 

insights resulting in recommendations, potential 

improvements and learnings regarding the Circular 

Economy in China. 

exchange waste and by-product  

flows, as well as knowledge, in a 

coordinated manner through by- 

product synergy programs.  

There are eight critical factors involved 

for integration platforms to be successful 

and to increase the possibility of finding 

synergy matches for waste and by-

products: (1) a considerable amount of  

trust between companies (2) coordinating 

bodies to facilitate the integration 

platform (3) an enabling government 

to remove regulatory barriers and 

stimulate integration platform initiatives 

(4) an anchor tentant (5) diverse sets of 

companies with different production 

processes (6) interdependency between 

companies (7) technical feasibility in 

relation to production locations, quality 

of waste and by-products, scale and the 

structural nature of waste exchanges (8) 

financial incentives. 

Hence, these findings provide a generic, 

broadly applicable framework for 

AkzoNobel regarding opportunities to 

circularize production processes and 

reduce waste by means of integration 

platforms.  

Visiting AkzoNobel’s  
factory in Chengdu 

As part of our research project, we visited 

AkzoNobel’s powder coatings factory in 

Chengdu. This factory serves the market 

in Western China. After an extensive 

On the 1st of July we made a trip to an actual Eco- 

Industrial Park: the Changshou Economic and 

Technological Development Area. During this trip we 

exchanged knowledge and engaged in a tour so as 

to see the entirety of the park. One of the eco-industrial 

features of the park concerned the planned utilization  

of the combined industry chains which leading to a  

more efficient recycling of resources. Some other 

consequences of this action are reductions in energy 

consumption, efficient water usage and the minimisation 

of pollutants. The visit also led us to identify novel insights. 

For example, we found that the park management 

functions as a coordinating body. This means that  

research on opportunities surrounding utility sharing 

between companies in the Eco-Industrial Park is handled 

by the park management.

safety briefing, a local employee  

showed us around on the site. Since  

our project focuses on waste-

management, we were particularly 

interested in how AkzoNobel Chengdu 

deals with its waste and by-products. 

Although AkzoNobel’s factory in  

Chengdu is not part of an integration 

platform itself, the guided tour contributed 

to our understanding of the possibilities  

for linking by-product and waste  

stream within the factory (the so- 

called micro-level). Moreover, it gave  

us the possibility to discuss our main  

findings on integration platforms  

with the management of the factory. 

Furthermore, this visit enabled us 

to identify which critical factors for 

integration platforms have particular 

relevance in China.  

For example, the management  

stressed the important role of the 

local Chinese government in  

controlling and reducing waste. 

Eco-Industrial Park Chongqing 



8 9

Sino-Dutch Dairy Development Center

FrieslandCampina aims to aid the Chinese dairy farmers by educating 

them on the Dutch way of dairy cattle farming. Through intensive training 

programmes based on the Dutch CowSignals® training course, Chinese 

farmers are being educated on how to understand their cattle better, 

thereby improving the overall milk quality of their cows. Such programmes, 

and similar initiatives are being shared by the Sino-Dutch Dairy 

Development Center (SDDDC) in Beijing. This Centre is an initiative held by 

FrieslandCampina and partners, who together are raising the standards 

of the Chinese industry to a whole new level. Alongside the training 

programmes, the SDDDC conducts research on dairy safety and quality, 

provides scholarships to prospective Chinese students, and organises field 

trips for Chinese stakeholders to the Netherlands so they might see the 

Dutch best-practices in action.  

Frank  
van Ooijen

Director Communication 
& Sustainability at 

FrieslandCampina

S   ecuring food for China’s enormous  

   population is one of the biggest  

   challenges China’s food industry 

is facing, and this challenge will only 

increase in the future. In the West, it 

is common belief that the only way to 

tackle this is to shift to a sustainable 

food production. This would, to a certain 

extent, require China to sacrifice economic 

growth for the sake of the environment. 

The question is raised, how is this issue 

perceived in China?

In light of this, FrieslandCampina 

asked us to research the current 

role of sustainability in the Chinese 

dairy industry. By cross examining 

politics, businesses and consumers 

we investigated whether these actors 

realise and accept the need of a more 

sustainable food production, and are 

acting accordingly.

On the political level, we clearly saw the 

willingness of China’s government to 

become more sustainable. For example, 

the latest Five Year Plan has a strong 

focus on green development; though we 

found that full implementation of this plan 

is often difficult. Businesses still have to 

be convinced of the long-term benefits of 

a sustainable production, which now still 

comes second to economic profitability 

and food safety. To achieve this, there are 

a number of Western initiatives, like the 

Sustainable Agriculture Initiative and the 

Dairy Sustainability Framework, who are 

spreading awareness on the importance 

of a sustainable food production. 

Moreover, consumers are still mostly 

concerned with food safety and no real 

attention is paid to sustainable food. 

So, unfortunately we found that 

sustainability does not play a big role yet 

in China. To end on a positive note, the 

turning point is said to be now. China is 

becoming more aware of the importance 

of sustainability and the issue is rising 

on the agenda. The question remains 

however, will this happen fast enough? 

Lactose intolerance

Lactose intolerance is one of the main 

reasons why Chinese people do not 

drink as much milk as people in the 

West do.  For this reason, the Chinese 

dairy market has been underdeveloped 

in past decades. However, in a short 

period of time China has become the 

world’s largest dairy consumer. How did 

milk become such a hot commodity in 

Sustainability of 
the Chinese Dairy 
Industry 

FrieslandCampina

Beijing

In what kind of activities is FrieslandCampina 
involved in Asia?
We have been involved in the Asian market with Dutch 

dairy products for a long time, and more recently in 

China specifically. In these markets, we are engaged 

in business-to-consumer and business-to-business 

products, for example with baby and child nutrition. 

The end products – with Chinese labels – are all made 

in Europe and shipped over to China. 

What was for you the most interesting aspect  
of supervising a project?
The most interesting aspect for me is the opportunity to 

work with young people on the topic of sustainability. 

Within FrieslandCampina, we deliberately choose 

a number of young employees to work on this 

theme. The fact is that sustainability is a theme that 

characterizes the new generation, and its place in the 

world will determine their future. 

How can FrieslandCampina use the insights that 
were gathered by the project group?
The insights really underscored how hard it is to get 

the topic of sustainability on the agenda in China, but 

also how important it is that it happens. Moreover, 

the role that food safety plays on the Chinese market 

is interesting. As a food manufacturer, it is necessary 

to connect your product to food safety or you will lose 

your credibility.

“China is becoming 
more aware of 

the importance of 
sustainability.”

China? Several factors influenced this large 

increase in dairy demand in China. An 

important factor is China’s rapid economic 

growth. Consequently, a large proportion 

of people who could not afford dairy 

products before, are now demanding 

customers. Furthermore, Western food is 

now perceived as the safest and healthiest 

foodstuffs in the eyes of many Chinese. 

Overall, the image of dairy products has 

changed from nausea-inducing products 

to high-value nutritional items.



10 1111

T   he project for Huawei is about  

   creating innovative 5G applications  

   in Dutch top sectors so as to 

inspire Dutch companies to develop new 

technologies. A future characterised by 

the Internet of Things, where nearly all 

devices are ‘smart’ and ‘connected’ is 

approaching fast. 5G is the successor 

of 4G and promises an enormous 

improvement in terms of bandwidth, 

latency and connected devices per 

square kilometre. As it will be launched in 

2020, the relevant applications for 5G are 

yet to be developed. Therefore, Huawei 

wants to assist (but mainly inspire) the 

Dutch private and public sectors to create 

innovative 5G applications. We have 

made a framework in which considered 

these kinds of applications for top Dutch 

sectors. The most interesting sectors for 

Huawei and the Netherlands are Agri & 

Food, Lifesciences & Health and Logistics. 

Despite considering much, the most 

important applications we conceived of 

are Internet of Cows, Health sensors, 

and Remote Piloting Rotterdam. Internet 

of Cows is about using sensors to track 

cows, which enables fertility cycles 

or diseases such as lameness to be 

detected at an early stage by farmers. 

Health sensors are wearable devices 

that track vital signs such as heart rate, 

temperature and blood sugar. This data 

will be sent to your doctor to make as 

early a diagnosis as possible or sent to 

emergency responders. Lastly, the Port of 

Rotterdam currently uses manual piloting 

to dock ships, but 5G will enable pilots 

to control ships remotely. During this 

project, we were surprised by the range 

of applications that 5G can facilitate, all 

the while realizing how much more there 

is to discover. After all, who could have 

predicted the creation of AirBnB when the 

internet just came into the world? Huawei 

5G can radically change the Dutch private 

and public landscape, and heralds the 

next big step of the internet. 

5G,
The Internet of  
the Future

Huawei

Hong Kong

Visit Huawei campus Shenzhen 

Only a two-hour drive away from Hong Kong, we visited the Huawei Campus in 

Shenzhen. This visit provided an impression of the intense economic growth that China 

has experienced in recent years. In the 1980s, Shenzhen was a fishing village: now 

it is a metropolis with approximately seven million inhabitants. Huawei has a two-

square kilometre campus with roughly 50,000 employees spread out over dozens of 

buildings. During our visit we were given presentations on 5G developments and the 

future prospects of this technology. Besides the information that was provided, we met 

with various Huawei employees and were able to experience the enormous size of the 

company. Its growing presence in the telecommunications market was evident to us, as 

was Huawei’s enormous popularity as an employer and the tremendous pride for the 

company held by the employees.  

Huawei is active in the ICT industry 

and is a leading global ICT solutions 

provider. Huawei’s headquarter  

is in Shenzen, but has R&D centres  

and offices in almost every big city 

in China. Moreover, outside China,  

we are active in almost all Asian 

countries such as Japan, South- 

Korea, Indonesia, Thailand and  

more.  

 

The NAHSS project group worked  

on creating innovative 5G applications 

for us. To me, the most interesting  

part of guiding the students was 

that I gained new insights and 

perspectives. We can use these in  

our sales and R&D departments. 

Kayee  
Lam 

Public Relations Manager  
at Huawei Technologies
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Hong Kong City 

Hong Kong is endlessly fascinating  

and it has become one of our favourite 

cities. The most memorable thing about 

Hong Kong is definitely the view!  

Its skyline is one of a kind; it has the  

most skyscrapers of any city in the  

world. However, equally surprising is  

its beautiful nature. Hong Kong exists  

of many small islands and has a couple 

of old fishing villages with great seafood, 

nice beaches and great hiking trails.  

The food was outstanding as well.  

At first we were amazed by the Tai Po  

food market. The market has many  

small restaurants that all share the  

same seating area. One can try different 

dishes from all the restaurants at the 

same time. The atmosphere is very 

chaotic, but soon we got used to it  

and had a local snack there during  

many of our lunch breaks.

CUHK

By attending the summer school of the 

Chinese University of Hong Kong (CUHK)

we had the opportunity to interact with 

both local and international students. The 

campus itself is located in the mountains 

and surrounded by dense vegetation 

that covers a huge area. The summer 

school has over 600 students from 36 

different nationalities from all over the 

world. Interacting with them was a great 

way to learn about their culture and 

see new perspectives. Especially when 

students follow a similar major, they can 

give a different perspective on your own 

education and views. Furthermore, we 

met local students and noticed that they 

are quite introverted when participating in 

a group project. However, when we had 

a chat with them individually they were 

easy going and showed interest. Also, 

the students are incredibly hardworking 

and motivated. Perhaps this is why 

the atmosphere in public areas is very 

relaxed as many Chinese students take  

the opportunity to take a nap in their 

spare time.
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I  t has not gone unnoticed that China  

  has experienced enormous economic  

  growth in the past couple of decades. 

In major cities like Beijing, coupled with 

urban population growth, this has led to 

a rapid increase in waste generation. Spill 

over effects are environmental pollution 

and loss of potential resources. As official 

landfills are unable to meet the rising 

demand for waste disposal, more and 

more garbage is being dumped randomly 

by residents in unofficial and unregulated 

sites. In the past decade, the national 

government has turned to incineration to 

relieve the pressure on landfills. However, 

new incinerators are very expensive and 

may also cause considerable health and 

environmental risks. These developments 

increase the need for new facilities 

and strategies for waste management. 

Therefore, our research focussed on the 

waste-element of the circular economy, by 

assessing the current and potential future 

waste management system in the Greater 

Beijing Area. Furthermore, we have 

looked for ways to exchange knowledge 

and business opportunities in this sector 

between China and the Netherlands.

 

At the moment, the local government 

and several institutions are actively in 

search of new waste management 

systems, which creates various exchange 

and businesses opportunities for the 

Netherlands and China. For example,  

the Netherlands has a long tradition of 

organic waste being used for agricultural 

purposes. This is relevant for Beijing as 

~60% of its waste is organic, most of 

which is not separated and ends up at 

landfills or incinerators. The same  

goes for glass in Beijing, whereas  

the Netherlands almost reaches a 

recycling rate of 50%. Knowledge can  

be exchanged regarding separation  

and collection systems, as well as 

experiences with efficient incineration 

and sanitation of landfills such as the 

Diemerzeedijk. In return, we discovered 

opportunities for the Netherlands 

during our visit to the Tianjin Economic-

Technological Development Area (TEDA) 

Eco-Center. There have been multiple 

bilateral initiatives in creating Eco-

Industrial Parks, which could create 

investment opportunities for  

the Netherlands.

The informal sector in Beijing

Leave an empty plastic bottle on the street 

in Beijing, and it will not lay there for more 

than five minutes before it is picked up 

by the so called ‘informal sector.’ This 

sector consists of mostly unregistered 

migrant workers collecting, re-selling, and 

sometimes even processing high valuable 

recyclables such as paper, glass, metals 

and e-waste. The informal collection 

system is very advanced; locals know how 

to find their neighbourhood’s vendor to 

sell their plastics to. In this way - and by 

scavenging the streets and garbage cans 

- the informal sector is responsible for 

China’s incredible almost 100% recycling 

rate of PET bottles. Even though it’s 

existence raises social and environmental 

concerns, this sector’s potential benefits 

have recently been acknowledged. For 

companies and policymakers involved 

with the formal waste flows of these high 

valuable recyclables, it is crucial to consider 

the major influence of the informal sector 

on the supply of these resources.

With our own eyes:  
consumer awareness

Next to our literature research, company 

visits and interviews, we have kept our  

eyes and ears open for possible leads 

for our research. Our own observations 

in Beijing and conversations with locals 

helped steer us in the right direction. For 

example, one of the first things we heard 

when we arrived at Peking University 

was the following: ‘You should not buy 

a second-hand bike, as new ones are 

also cheap.’ Professors we spoke with 

indicated that a consumer society has 

emerged since the great reforms, in 

which especially the young middle 

class contributes to the increasing 

waste generation. Speaking with our 

classmates, who are supposedly part 

of that generation, provided an extra 

dimension to our research. Another 

example, while walking around on 

campus we realised that for some 

garbage bins the ‘recyclable’ and  

‘non-recyclable’ options lead to one  

and the same garbage bag.

Managing  
Waste 
in Beijing

Ministry of 
Infrastructure and 
the Environment

Beijing

What activities does the Ministry of Infrastructure 
and the Environment carry out in Asia?
According to the Ministry of Infrastructure and 

the Environment, China is an important partner. It 

strives to maintain good relationships with different 

Chinese ministries, affiliated organisations, NGOs 

and research institutes that are active in the field of 

transportation, infrastructure, urban development, 

water and environment. This mostly concerns bilateral 

collaboration, and knowledge innovation in the focus 

areas of the ministry. Moreover, as a result of this 

collaboration we also try to help companies with 

economic diplomacy.

What did you find most interesting in assisting  
the project group?
The students all have different backgrounds and focus-

areas. By bringing them together and owing their great 

group-dynamics, a very interesting research proposal 

was brought forward.

In what way can the Ministry of Infrastructure and 
the Environment use the insights of the project 
group in practice? 
By gaining insights in the developments currently going 

on in China concerning the circular economy, we hope 

to learn from Chinese policies and to improve the 

collaboration with our Chinese counterparts.

Milou  
van Mourik 

Policy Advisor at the 
Ministry of Infrastructure 

and the Environment

Visit to the Chinese Association on Circular Economy

At the Dutch Embassy in Beijing we met a few members of the Chinese 

Association on Circular Economy (CACE). After staying in touch via 

WeChat the CACE invited us for a CE-themed day, which started with an 

introduction to the association by the Secretary-General and a discussion 

about the Chinese concept of CE. There was a clear mutual interest and 

a lot of questions were asked back-and-forth. The morning was followed 

by a delicious Chinese lunch, completely in line with the Chinese way of 

doing business: guanxi. In the afternoon, the CACE had planned a visit to 

an e-waste recycling factory, which allowed us to experience the Chinese 

circular economy in practice. It taught us to look at the concept through 

Chinese eyes and to understand their way of doing business better.
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D  uring the past six months, the ten  

  of us worked on a project for the  

  Ministry of Education, Culture and 

Science. Our assignment was to come 

up with creative ideas to increase the 

outgoing mobility of Dutch students to 

Mainland China within the next five years. 

Apparently, Dutch students are mainly 

interested in more Western, English-

speaking countries. China, not falling 

under the latter category, is unfortunately 

not a frequently chosen destination for an 

exchange or a full degree programme. 

We, as students, experienced the 

interesting atmosphere of China ourselves 

and thought of ideas that may stimulate 

Dutch students to go to China. Therefore, 

we split our team into four groups 

focusing on: (1) the best outgoing mobility 

practices from successful countries in 

this field, (2) the Dutch mobility website 

“WilWeg”, (3) the use of social media as 

promotional platforms and (4) the creation 

of an alumni network.

From practices of Great Britain and 

Denmark, we learned that collaboration 

between universities as well as the 

government and its organisations is 

essential. Furthermore, we found that 

successful foreign campaigns have 

a focus on setting targets, creating 

partnerships and making long-term 

investments. We also advise to implement 

a “Leading Lights” initiative, which implies 

that influential Dutch China-oriented 

people inspire the next generation 

of Dutch students. In addition, online 

promotion needs to be improved by 

making information on websites and 

social media more relevant and clearly 

arranged. Furthermore, we recommend 

creating an alumni network where 

leading lights and other inspiring 

speakers and alumni could inform and 

enthuse students.  Additionally, such a 

network could organise activities in order 

to create awareness about studying in 

China. This network is also an opportunity 

for alumni to build up a China-related 

network that can be used to their 

advantage in their professional careers.

EP-Nuffic and Instagram

Prior to our departure to China, we had 

a meeting with EP-Nuffic in The Hague, 

which is the governmental organisation 

that works on internationalising 

education. This meeting gave us a better 

understanding of the mobility in the 

Netherlands and provided us new insights 

that helped us decide what exactly we 

needed to focus on. Furthermore, they 

How to get 
students  
to China

Ministry of  
Education, Culture 
and Science

Beijing

British Council

In order to get to know more about the best practices of other countries, 

three people of our project group visited the British Council. Stephanie 

Jackson, the liaison officer of the British Council, welcomed us and 

explained in detail what the British are doing to stimulate students to 

go to China. She helped us a lot with her expertise and it was obvious 

that good practices demand financial investment and priority on the 

ministries’ agenda. Accordingly, this advice was included in our final report. 

Furthermore, Mrs Jackson advised us to look at other ministries and their 

agendas in order to increase the motivation for them to fund outgoing 

mobility and thereby enlarge the available budget.  

China, a growing global player with a booming 

education and research sector, is the second best 

represented country in the Netherlands concerning 

incoming students, closely following Germany. In order 

to assist higher education institutions in strengthening 

their ties with China, the Ministry has created an 

umbrella under which knowledge institutions can  

more easily cooperate with one another. Despite  

these efforts, few Dutch students choose to study 

in China. Through student exchange, students can 

become the ambassadors of their countries and 

contribute to the creation of long-lasting ties between 

their respective countries. Increasing the number of 

Dutch students who study in China is therefore not 

only important for the ministry of OCW, but for other 

ministries as well. A unique aspect of this year’s group 

was that the students were not only the researchers, 

but also the target group. The insights of the project 

group will hopefully inspire future policies that aim to 

increase the outgoing mobility of Dutch students to 

China. Moreover, the group’s insights can be useful 

in creating more awareness for China and it will keep 

China on the agenda. 

Joost 
van der Veen

Senior Policy Advisor 
Internationalisation at 
Ministry of Education, 

Culture and Science 

explained that “WilWeg”, the Dutch 

mobility website, had an Instagram-

account (@wilweg) that could be taken 

over by different people abroad for a 

short period of time. They offered us 

the management of the account for 

our time in China. In that way the  

OCW group itself contributed to the 

creation of awareness for outgoing 

mobility to China. Photos and 

explanations of our activities in Beijing 

and Shanghai were posted to show 

how inspiring and interesting studying 

in China can be.  

Neso China 

Neso China was our main partner in 

Beijing. They work on incoming mobility 

of Chinese students to the Netherlands 

as well as outgoing mobility of Dutch 

students to China. We went there on 

our first and last day in Beijing in order 

to present our project. Milou Pol, the 

liaison officer of Neso China and her 

colleagues helped us a lot and provided 

us with useful feedback. However, the 

relationship was not only professional, but 

also personal. Milou’s Chinese colleague 

Yoyo for example, invited us to KTV, the 

typical Chinese karaoke, in the centre 

of Beijing. Together with her, her Dutch 

boyfriend and people from the entire 

Beijing group, we sang songs from Taylor 

Swift and Justin Bieber. It made the work 

with them very lively and they brought the 

Chinese culture closer to us.

Brainstorm sessions

Because we needed to come up with 

creative ideas, we held two brainstorm 

sessions. One in Utrecht, before one 

of the Chinese lessons, and one 

during our stay in Beijing. In a meeting 

room, we came together and had a 

“Pressure-Cooker-Disney-Brainstorm”. 

We formulated three questions and 

everyone had about two minutes  

for each question to write down all  

ideas that we could think of individually,  

regardless of the feasibility. Some  

creative ideas included organising  

promotional activities such as  

handing out chopsticks while wearing  

panda suits and sending our project  

partner to the television programme  

“De Wereld Draait Door” to create more 

awareness about studying in China.  
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O  ur project partner is the Office  

  of Metropolitan Architecture, an  

  architecture company. However, 

a few months of research is a bit short to 

design them a building. Luckily, OMA’s 

core business is not the only thing that 

occupies them. They also employ a think 

tank, called AMO, that is dedicated to 

non-architectural work. This division of the 

company provided us with the research 

question that we have delved into these 

past months, namely ‘What are the effects 

of migration on the countryside of China?’. 

We tried to answer this question by 

doing literature research and conducting 

interviews with experts and migrants. 

Urban-Rural 
Encounters: Stories 
of Migrants

OMA

Hong Kong

What activities does OMA have in Asia? 
OMA has offices in Hong Kong and Beijing with a 

large portfolio in the Asia Pacific region. Our projects 

range from the CCTV tower in Beijing and the Shenzhen 

Stock Exhange to the West Kowloon Cultural District 

masterplan in Hong Kong. Early next year the Taipei 

Performance Arts Centre will open. 

What did you find most interesting in supervising 
the team?
It is always interesting to work with such a highly 

motivated, curious, enthusiastic interdisciplinary group. 

Because of this we kept our research question broad 

and conceptual. In this way, the team could make the 

most of it.

In what way can OMA use the insights of the team?
The subject is well-known to us, but the insights of  

the team are brought from another new perspective. 

This will help us to understand better what is 

happening on the countryside and how these regions 

can develop in a more sustainable way.

Max  
Scherer  

Business Manager
at OMA

villages in China are changing.  

Apart from that, they shared with  

us their dreams, or sometimes the  

lack of them.  Some started as  

unskilled workers and were later  

able to start their own company,  

but others were disappointed about  

the life they found in the city. Overall,  

the visit added great value to our 

research, by giving our findings a  

face and a personal touch. 

 

An example of one of the dozen aspects 

of the changing relationship between the 

countryside and the city we encountered, 

is how agriculture is changing due to 

migration. Since fewer people are left 

behind in the countryside, farming 

has had to intensify: the number of 

acres per farmer is slowly increasing. 

However, despite the modernization of 

the countryside, China is facing a threat 

to the food security due to migration. The 

younger generations are tempted by the 

dynamic life in the city and farming is 

not as attractive anymore, so who is to 

work the land when the older generation 

moves on? 

 

Also China’s household registration 

system plays an important role. The 

hukou system limits migrants’ access to 

cheap public facilities in the city. Because 

of this, they remain tied to their hometown 

and are not able to fully settle in the city.  

Overall, we conducted over 20 interviews 

and wrote over 10 articles on different 

aspects of rural-urban migration and its 

effects on the countryside of China. These 

are collated in an attractive magazine that 

has been presented to the partner. This 

research will be used to extend OMA’s 

knowledge on the issue and will serve 

as a foundation for further research and 

publications.  

Interviewing  
migrants  

Hong Kong, our base during this summer, 

is only half an hour away from the 

Pearl River Delta – the world’s largest 

metropolis, nicknamed ‘the factory 

of the world’. A large portion of its 58 

million inhabitants consists of migrants. 

Therefore, we travelled to Shenzhen, a city 

on the Pearl River Delta, to ask the people 

on the street about their personal history 

and the changes they’d encountered in 

their hometown. We visited a factory and 

a migrant neighbourhood and spoke to a 

great variety of people. They told us about 

their relation to their hometown and how 

The Future of Architecture 

As OMA is an architecture company, we decided to devote 

one article to the future of architecture as we see it. The 

stifling density of Chinese megacities impedes opportunities 

for architects. Space has become completely saturated, so 

to keep cities liveable, the government enforces a system of 

strict building regulations. These policies put heavy limits on 

creativity and personal taste. In the countryside, however, 

building density is low and space is abundant, which enables 

architects to experiment freely with new materials, shapes 

and ideas. The heightened focus on the countryside is not 

only visible in government efforts to develop the quality of life 

in rural areas, but also in the growing number of city-based 

peoples employing architects to design a second home in 

the countryside. It is important to realise that in the field of 

architecture the trend of imitation is already giving way to 

more personal and particular tastes.  

Final result 

When conducting research for a  

company where creativity and aesthetics 

are highly valued, strong content has 

to be supported by a strong lay-out.  

This is why we decided to present our 

findings in the form of a magazine  

instead of a slide deck or a report.  

The interviews play a central role and  

are supported by background articles 

on the different aspects of urban-rural 

migration we encountered. Both the 

content and lay-out are intended to  

trigger the reader and lay focus on the 

personal side of migration. In this way,  

we intended to add a twist to the  

research we conducted.
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T   he power of the linear make, use,  

   and waste model of products is  

   reaching its limits.

A circular economy can provide a solution 

to the problems this linear model gives. 

Creating new competitive advantages is 

of major importance for Taiwan and one 

of the opportunities may lie in the field of 

circularity. Moreover, the geographical 

characteristics of Taiwan enhance the 

benefits of a circular economy.

Our project’s main goal was to investigate 

the current state of the circular economy 

in Taiwan, and more importantly, the 

opportunities for companies to implement 

circular concepts. In order to do so, the 

four most important sectors for a circular 

economy in Taiwan were selected. These 

are the chemicals, construction, food & 

beverages, and electronics sector.

With regard to the current state of 

circularity, we concluded that Taiwan 

has very little circular initiatives. This is 

most likely due to the lack of awareness 

of viable circular business models. By 

conducting interviews with experts in  

both the Netherlands and Taiwan, as  

well as doing desk research, circular 

concepts for each sector were 

distinguished. Different opportunities 

The Circular 
Economy 
in Taiwan

PwC

Taipei

Jan-Willem van den Beukel is Manager 

Sustainability and Responsible 

Governance at PwC in the Netherlands. 

According to him, the most interesting 

part about directing the project group  

was to observe the diversity of our  

group’s academic background, bound 

together by an eagerness to learn and 

rapid comprehension of the essence  

of the circular economy. In that sense,  

the group resembles PwC’s circular 

economy team, operating from 10+  

cities around the world and consisting  

of sustainability, operations and strategy 

professionals alike. 

The collaboration was fruitful. Despite 

practical constraints in availability and 

the students generally being new to the 

field of business consultancy, Jan-Willem 

asserted that we provided interesting and 

enriching insights as a result of our multi-

competence, nurtured by our different 

study backgrounds. The final report can 

firstly be used by PwC internally to gain 

more insights into the circular economy. 

Secondly, it can be used by clients from 

all over the world, who are interested in 

implementing circular business models. 

Finally, it might be published as an official 

PwC report.

Jan-Willem 
van den Beukel 

Manager Sustainability & 
Responsible Governance 

at PwC 

An important part of the information 

used in our project was gathered by 

conducting interviews with professionals 

and experts on the topic of the circular 

economy in both the Netherlands 

and Asia. We spoke with a lot of 

knowledgeable people who provided 

great insights and helped us a lot.  

To get in contact with the people we 

wanted to speak to was sometimes  

quite the challenge: it required 

determination and creativeness on our 

part. We used websites, LinkedIn pages 

and our network of contacts. In Taiwan,  

we managed to speak with some  

the biggest players that are active in  

this field. These interviews were 

inspirational, educational and together 

with the company visits offered us 

comprehension in the ways of working  

of both Dutch and Asian companies.

arise when implementing these  

concepts. Even though promising  

circular opportunities exist in each  

sector, we believe that the Electronics 

sector has the highest potential for 

Taiwan. Knowledge about high- 

tech manufacturing can be seen as 

Taiwan’s biggest source of competitive 

advantage. However, innovation  

within the industry is needed and 

circularity offers opportunities to  

maintain Taiwan’s frontrunner position 

and innovative reputation.

 

Concluding, when collaboration and 

awareness can be established, the 

circular opportunities for Taiwan are  

vast. The unique characteristics of the 

island make Taiwan suited to become  

one of the circular pioneers in Asia,  

and perhaps even in the world.  

 “We will also bring 
Taiwan into an age 
of circular economy, 
turning waste into 

renewable resources.”  
– Tsai Ing-wen, President of Taiwan

Motivating guidance

In writing our project, Taiwan  

Circular Economy Network (TCEN)  

was of great assistance. TCEN is an 

organisation that wants to help and  

foster an economic reform in Taiwan 

based on promoting the concepts of 

circular economy. Our first contact with 

TCEN was in a hotel in Hoofddorp at 7 

a.m. and was in the early beginning 

stages of our project. Later we met at  

their office in Taipei where they offered 

help by providing feedback.  

Furthermore, they also shared  

data and insights with us uring our  

stay in Taipei. We really enjoyed the 

cooperation with TCEN and admire  

them for their great work in inspiring 

Taiwan to move towards a circular 

economy. 

A dynamic group

Completing a project with a group of 

nine people can be quite a challenge. 

In order to achieve our goals and to 

provide our partner with a useful report, 

good collaboration was necessary. In 

the beginning, the meetings were a bit 

unorganised, because everyone was 

eager to contribute and show his or her 

opinion. A discrepancy between our 

points of view sometimes emerged and 

could lead to tensions within the group. 

However, after setting clear agreements 

and an appropriate allocation of tasks,  

a discussion more focused on the content 

of the project was possible. This lead to 

better collaboration and enabled us to 

work efficiently and use our talents in 

the best way, resulting in a valuable end 

product of high quality, and an enjoyable 

working atmosphere.

Inspirational interviews
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However, it is costly to unlock the full 

potential of both trends. Although on one 

hand, the Chinese consumer is willing 

to pay 5-10% more for food of higher 

quality, the total amount of investment 

lags behind. On the international 

side, cultural distance with a resulting 

non-transparency of the economic 

environment is of itself still seen as the 

largest obstacle to investment.    

Altogether, the most plausible solution 

is a collaboration between Western 

companies and Chinese companies in the 

form of a joint venture. In consequence, 

once a few dominant players emerge and 

have set the standards, the government 

will follow with regulation. Simultaneously, 

e-commerce will continue to rise in 

importance. In combination, this will bring 

the Chinese cold chain into its accelerated 

development that’s required. 

A    new generation in China  

   demands food of higher quality  

   and better safety. The cold 

chain, being cooled transportation and 

warehousing from farmer to fork, plays 

an integral role to ensure these fresh 

foods. The current cold chain lags behind 

in serving the new needs and thus, an 

accelerated development of the cold 

chain is imperative.  

 

At present, the cold chain is developed 

unequally over the country, with the 

coastal areas being significantly more 

developed than the western or inland

part of China. Moreover, the industry is 

characterized by fragmentation, which 

stagnates its development: it is difficult 

to enforce rules and regulations and 

there is a general lack of knowledge 

and technology at smaller companies. 

This leads to an unstandardized industry 

which impedes progression. Two trends 

show potential to enhance effectiveness 

and standardization of the industry. 

Firstly, integration in the supply chain 

leads to a more structured system, 

with considerably less external parties 

involved. Secondly, e-commerce allows 

for steps to be skipped in the cold chain 

with a direct delivery from the warehouse 

to the customer.   

China’s 
Cold Chain

Rabobank

Chengdu

In which activities in Asia is Rabobank involved?
Rabobank is extensively involved in global food  

and agriculture, hence also in Asia. We see global  

food demand increasing and thus also a growth of 

the food industry in many parts of the world including 

China.  We aim to use our knowledge, network and 

capital to support our clients and let their businesses 

grow in a sustainable way.  Our goal is to provide 

sufficient food for everyone, to stabilise the food  

system and to pursue sustainability in the food

and agricultural sector.

What did you find most interesting in coaching  
the project group? 
I found it interesting to establish a challenging  

research question with high societal relevance for 

a group of students with such different backgrounds. 

Moreover, it was interesting to see how the research 

question was addressed from several perspectives.

In which way can Rabobank use the insights  
of the project group?   
Firstly, the cold chain is not only currently a hot  

topic but will also remain a hot topic in the future.  

At present, China’s cold chain is developing fast,  

but in the near future countries such as India  

and Brazil will undergo the similar developments.  

Secondly, we will share the insights of the project  

group with certain customers so that they can  

benefit from this knowledge and will eventually  

be prepared for the future.  

Paul  
Bosch 

Analyst Food & 
Agribusiness Supply Chains 

at Rabobank

Dutch cold chain congress: 
‘Vers Koelen in Beweging’ 

Rabobank gave us the opportunity to 

visit the main Dutch cold chain congress 

‘Vers Koelen in beweging’ at Wageningen 

University on the 16th of June. The 

congress was an excellent opportunity to 

prepare our research on the cold chain 

in China as we got valuable knowledge 

on what a successful cold chain should 

look like. Furthermore, we gained insights 

into the newest trends and opportunities 

on the cold chain. These insights were 

shared during the interviews with Chinese 

companies, resulting in an atmosphere 

of information sharing, which made it 

easier to extract relevant facts during the 

visits. During the congress we came into 

contact with many experts on the cold 

chain who were thrilled to talk to us: this 

was incredibly motivating. The congress 

was not only critical for the success of 

the project but also a fantastic learning 

experience for the whole project group.  

Visiting companies  
with the NBSO 

The Dutch Business Support Office 

(NBSO) is located at a stunning height in 

one of the towers that adjoins the Mao 

Square, which makes up the epicentre 

of Chengdu. The NBSO’s major task is to 

support Dutch businesses in their quest 

to get feet on the ground in the financially 

promising western parts of China. On 

multiple occasions, the office helped us  

by opening up doors of Chinese cold 

storage facilities and 3PL-headquarters. 

This allowed us to sit down with the 

leaders that shape the cold chain in China 

and see the physical appearance of this 

chain with our own eyes. Finding cooled 

trucks at the distribution sites where 

meats were prominently present showed 

similarities with looking for the proverbial 

needle in a haystack. As highlights of 

our company visits accompanied by the 

NBSO, Silver Plow Cold Storage and KLM 

Cargo can be indicated. 

“Our goal is to provide 
sufficient food for 

everyone, to stabilise 
thefood system and to 
pursue sustainability 

in the food and 
agricultural sector.”
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Following courses at Sichuan University 

In Chengdu the group has taken two courses at Sichuan University:  

Chinese Language and Modern Politics of China. Both courses were taught 

by a group of very open-minded teachers. For example, a group of as 

many as four teachers taught the Chinese Language course, which made 

it possible for us to study Chinese at our own pace. Whilst practicing for 

the oral exam, it was perfectly fine to send them the words or sentences 

that you were struggling with to receive the correct pronunciation through 

WeChat. Additionally, our teacher for Modern Politics of China was a great 

storyteller. Not only about China’s politics, often he casually said something 

about life in Chengdu or China in general, which was perhaps even more 

interesting to most of us.



22 23

From Waste 
to Wealth

Netherlands 
Enterprise  
Agency

Hong Kong

The Netherlands Enterprise Agency, also known 

as RVO.nl, is an agency of the Ministry of Economic 

Affairs, which supports Dutch entrepreneurs. They 

do this in several different ways, for example by 

supporting companies in international business. One 

way RVO.nl provides this support is by organising 

trade missions and by setting up “partners for 

international business” (PIB). One of these PIBs 

focuses on waste management in Hong Kong and 

worked together with a group of students from the 

NAHSS. What made this project unique was that the 

students did not know each other before the project 

and that they had very different disciplines, views 

and backgrounds. Furthermore, the subject of waste 

management was something most had not studied 

before, which enabled a fresh point of view. 

The report in which the students describe their 

research can be used to supply information 

 internally within RVO.nl, but also when advising 

Dutch companies and other PIBs. Working with  

a group of students in a research project like this  

is resourceful because students often have an  

open mind, think outside the box and put things  

into a new perspective. At the same time, it is  

an opportunity for them, because they are able 

 to take the first steps in gaining some practical 

experience.

Christien 
Dohmen

Senior Advisor 
at RVO.nl 

The government is increasingly aware of its waste 

management problems and is trying to tackle them with 

several initiatives and new regulations. Some regulations 

are already in force, but some of them still need to be 

developed further. One of the biggest steps towards 

a more sustainable waste management system was 

taken in 2007 with the launch of Hong Kong’s EcoPark. 

This is an industrial park located in Tuen Mun, N.T., which 

focuses exclusively on waste recycling and environmental 

engineering. Due to the uniqueness of the EcoPark and 

the opportunities it presents for both domestic and Dutch 

companies, we visited the site on July 4th. From our visit 

it became clear that the EcoPark, promoting the local 

recycling industry could kick-start Hong Kong’s transition to 

a circular economy. This would provide a more sustainable 

solution to the waste problems the city faces. 

Government Initiatives 

W   aste management in  

   Hong Kong has reached a  

   devastating low. More than 

13,500 tons of waste are produced 

every day in Hong Kong, with its citizens 

generating more waste per capita than in 

any other city in Asia. Most of this waste 

is disposed of in landfills, but projections 

show that Hong Kong’s current landfills 

will be full by 2018. Furthermore, Hong 

Kong only recycles 39% of its waste. 

This is a strikingly low recycling rate, 

especially when you compare this to the 

Netherlands, which recycles 80% of its 

waste. Clearly, waste management is a 

pressing issue for both the Hong Kong 

government and its citizens.

 

Our research for the Netherlands 

Enterprise Agency focused on how to 

optimize the waste separation and 

collection process in Hong Kong and on 

how Dutch enterprises can best approach 

the export of recycled waste products 

to the advancing markets of the Pearl 

River Delta. In order to reduce landfilling, 

our solution focuses on promoting the 

separation of waste at the source into 

four different streams. However, first 

behavioural change and improving the 

infrastructure should be promoted. There 

is a widespread public distrust towards 

waste management in Hong Kong,  

which needs to be addressed in  

order for the program to be effective. 

Moreover, financial and psychological 

incentives should be provided to 

households and businesses to  

reduce their total waste output. 

Dutch companies have expertise in 

recycling and processing waste and can 

therefore play a big role in solving the 

waste issue. Taking into account China’s 

Green Fence Operation and a high 

demand for recycled waste products in 

the Pearl River Delta, Dutch companies 

can negotiate with local businesses to 

become contracted recyclers in Hong 

Kong. Dutch companies can benefit 

enormously from exporting properly 

processed and non-contaminated 

recycled products to the Pearl River 

Delta. If the Hong Kong government 

and Dutch companies work closely 

together to achieve this improved waste 

management system in Hong Kong, 

waste could become extremely profitable. 

In other words: from waste to wealth. 

Hong Kong’s culture  
of overconsumption

Tables in restaurants are full: not only 

with people, but also with too much 

food. In Hong Kong, this is the reality 

and overconsumption is a well-known 

fact. The city has an ecological footprint 

that is 150 times greater than its carrying 

capacity and essentially lives off the 

natural resources of other countries. With 

overconsumption comes an enormous 

amount of waste. Currently, the Hong 

Kong government is trying to tackle this 

culture of overconsumption. However, 

this is easier said than done because  

an abundance of food is deeply rooted  

in Hong Kong’s culture as a symbol  

of wealth. 

RVO Team with Bernard Scheffens (Chief Executive Officer at 
WSS Asia and supervisor of the project in Hong Kong)
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T   he main goal of this project was to  

   find a more sustainable and cost- 

   effective solution for the disposal 

of Unilever’s business waste. In order to 

achieve this, the project was separated 

into a short-term and a long-term focus. 

Regarding the short-term plan, we 

worked together with Taiwanese students 

to set up a Recycle event. The event took 

place in the beginning of August at the 

Creative Reuse Centre (CRC) and the 

purpose was to educate children on how 

to recycle. Therefore, we were building 

different pieces of installation art from the 

business waste produced by Unilever.

In addition, to raise awareness among 

children about recycling and sustainability 

in the long run, a standardized workshop 

can be hold in collaboration with CRC 

Taipei. This workshop can be supported 

by Unilever for example by providing 

materials. 

Furthermore, we developed a detailed 

long-term business plan for Unilever that 

is likely to reduce business waste in the 

long run. For example, we suggested that 

Unilever should separate personal care 

products into plastics and fluids, instead 

of incinerating business waste at high 

costs. After separation, the plastics can 

be cleaned and reused by machines to 

Playful 
Recycling

Unilever

Taipei

In what kind of business is Unilever involved in,  
in Asia?
Unilever Taiwan is present in four main retail categories 

just like Unilever is in other countries. The first category 

is home care, which includes products like detergent 

and fabric softener. Personal care is the second 

category. The latter is separated in hair products and 

skin care products. Another point of interest for Unilever 

is the beverages category, as in Taiwan, tea beverages 

are really popular. The last category consists out of all 

our food products. 

What did you think was the most interesting aspect 
of mentoring the group?
NAHSS students not only have the optimistic view 

on any uncertainty in the project, but also have the 

passion to conquer barriers, which matches the core 

value of Unilever.

In what way can Unilever use the outcomes of  
the project in their day to day business?
In this project, the students contributed to developing a 

sustainable recycling business model and installation 

art made from Unilever business waste. Both models 

are pioneers in the Unilever Sustainable Living Plan for 

Unilever North Asia. Once proven to be successful, they 

will be implemented in other business units.

Raymond  
Lei 

Key Account Planner 
at Unilever Taiwan 

create a new product – the plastic could 

be made into lopping pieces. These are 

large plastic puzzle pieces that can be 

used to create larger objects. With regard 

to the fluids, we found that there are 

multiple possibilities to donate them to 

other organisations that might use them 

as a resource. 

To conclude, in our project we were 

able to support Unilever in the short-

run by helping with the organization of 

the Recycle event at CRC. Moreover, we 

presented Unilever a long-term business 

plan. In this plan the advice is given to 

The Recycling Event at CRC
Business waste as precious plastic.

Unilever is working closely together with the CRC, the Creative Reuse Centre in Taiwan. 

Unilever provides the CRC with leftover materials in order to reduce their business 

waste, while the CRC offers workshops to teach children how to recycle. We got the 

unique chance to be part of this process by helping Unilever in reducing their business 

waste, while building up an educative art exhibition for children at the CRC. During 

the project we experienced first-hand how children were taught the importance of 

recycling in a fun way, and how awareness for a more sustainable world was nurtured. 

Moreover, we helped Unilever and the CRC to set up the event and contributed to a 

good foundation for future co-operation. It was a challenging, but always inspiring and 

enriching experience and we are proud to be part of the project, starting with the idea 

generation and ending with a successful recycling event held in Taipei.

extend the partnership with CRC 

 to continue the organisation of 

educational programmes to connect 

children with Unilever. Furthermore, 

these programs contribute to creating 

environmental awareness and 

willingness to donate personal care  

fluids, and therefore perfectly fit within  

the Unilever Sustainable Living Plan. 

Cultural differences  
and similarities 

During our project we closely worked 

together with a group of Taiwanese 

students. At first working together 

seemed really easy, but we learnt that 

communicating was more challenging 

than expected. One of the reasons was 

that Dutch people are quite direct and 

are not afraid of discussions, whereas 

Taiwanese people can be a bit shy and 

don’t always say quite what they think. In 

the beginning, this combination created 

misunderstandings. However, our 

differences taught us valuable lessons 

in communication with people from 

other cultures. We, for instance, learned 

to discuss extensively in order to voice 

our opinion, rather than directly stating 

it. Furthermore, we experienced that 

in Asia “yes” can have a lot of different 

meanings, which makes body language 

very important to truly understand what is 

meant. However, the most beautiful effect 

of our corporation was the amazing time 

we had together outside of our meetings. 

It was very special that our Taiwanese 

team members showed us around the 

island, giving us a true local experience.



Our mission
The NAHSS actively focuses on carrying out the importance of 

Asia-related knowledge and experiences. Educating and motivating 

students, exchange of knowledge, improving the relations between 

Asia and the Netherlands and creating awareness of the (future) 

importance of the continent are among the goals of the NAHSS. 

Working on a bilateral network and understanding of both Dutch  

and Asian students, companies, universities and government 

agencies is key in this.

Who are we?
The Netherlands-Asia Honours Summer School (NAHSS) is a Dutch 

public-private initiative to strenghten the ties with Asia. In 2012,  

the Program was initiated by Utrecht University, Delft University, 

McKinsey & Company and AkzoNobel. Nowadays, the Supervisory 

Board is the driving force behind the program and responsible for 

ensuring the quality and the persuance of the short and long term 

goals. Members of the Board are:

•  Marjan Oudeman (President Utrecht University)

•  Wiebe Draijer (CEO Rabobank)

•  Conrad Keijzer (Executive Committee AkzoNobel)

•  Peter van Mierlo (CEO PwC NL)

•  Anka Mulder (Vice-President Delft University of Technology)

•  Lidewijde Ongering (Secretary-General Ministry of  

 Infrastructure and the Environment) 

•  Peter de Wit (CEO McKinsey & Company Northern Europe)

The Supervisory Board is supported by the Program Board  

for the daily operations.

What’s in it for you?
•  Achieve exposure to a broad group of high potentials

•  Become a member of an exclusive network 

 of Dutch and Chinese NAHSS partners

•  Work together with excellent students to get a new  

 and unique view on your problems

Your contribution is vital for achieving our goals:
•  A financial contribution (by agreement)

•  A company visit in China by our selected, excellent,  

 China-oriented Dutch students

 For more information, contact us through info@nahss.nl

NAHSS

Academic

CulturalBusiness

A unique 
collaboration between: 
100 excellent students 
All 13 Dutch Research Universities 
Over 25 multinationals 
4 Dutch ministries

‘’A life-changing experience.  
A great way to discover Asia:  
a unique experience with a great 
group of fellow students.’’

Examples of NAHSS and partner collaboration:

10 students advised PwC on the implementation of a circular 

economy in Taiwan.

10 students developed creative cases for Huawei to apply 5G  

in the future and demonstrated its potential. 

10 students mapped the consequences of migration towards  

big cities in the Pearl River Delta in collaboration with OMA .

10 students provided insights into the sustainability of  

the Chinese dairy industry for FrieslandCampina.

For more findings, visit findings.nahss.nl

The NAHSS is a unique collaboration 

between all Dutch research universities, 

four ministries and over twenty-five Dutch 

and Chinese multinational companies. 

Our goal: creating a future where students 

are fully aware of and able to capture 

the opportunities that arise on the Asian 

continent by significantly increasing the 

exposure of excellent Dutch students to 

Asia today. Therefore, every year hundred 

students will travel towards Beijing, Hong 

Kong, Shanghai, Chengdu or Taipei after 

a preparatory trail in the Netherlands. 

At one of these locations you will attend 

an international summer school, visit 

companies, and work on a project for one 

of the NAHSS partners. The programme 

will end with a business and cultural week 

in Shanghai. The NAHSS serves second- 

and third year bachelor students with a 

wide variety of study backgrounds from all 

thirteen Dutch research universities.

www.nahss.nl

Who are we looking for?

We are looking for ambitious, 

entrepreneurial and excellent 

second- and third year bachelor 

students with a special interest 

in Asia. The NAHSS has set the 

following application requirements  

which have to be met in order to 

apply for the programme:

•     Second or third-year bachelor’s      

      student at a Dutch research  

      university

•     Fluent in English (academic             

      level) and Dutch (NT2), both       

      spoken and written

•     You have a special interest  

      in Asia

•     You are ambitious, active, open- 

      minded and entrepreneurial

•     Excellent student (at least one  

      of the following criteria):

      -   Honours student

      -   High grades (≥7 out of 10)

      -   Distinctive extracurricular        

           activities

Become a
Participant

Become 
a Partner

For more findings, visit 

findings.nahss.nl



www.nahss.nl

Netherlands-Asia Honours Summer School 2016
On behalf of all 2016’s participants, the Netherlands-Asia Honours Summer School would like to thank you for your support.

We look forward to a successful cooperation with you for the next edition.

FrieslandCampina
Brecht D’Haeyer, Calvin Trieu, Dai 
Shen, Daniël den Brave, Emmy 
Nannes, Jasmin Sharif, Laura 
Dusselaar, Laura Moens, Leon 
Lanen, Willianne Kempenaar

Ministry of Infrastructure 
and the Environment
Gilian van den Hengel, Jacco 
Teitsma, Jannick van IJzendoorn, 
Jef van den Buijs, Jens Emmers, 
Julia Kern, Lieke Brackel, Louise 
Dortmond, Marjolein van 
Hardeveld, Robin Vroom

Ministry of Education, Culture 
and Science
Alexandra van den Berg, Anouk 
van Eekeren, Bart van der Holst, 
Damian Boer, Denise Richter, Evi 
Huijben, Hilde van der Schans, 
Iris Blom, Jelle van den Biggelaar, 
Sebastian Lenders

AkzoNobel
Bram Hooimeijer, Claire Tromp, 
Femke Boonen, Jan Jacob 
Vogelaar, Julian van Overdam, 
Karel Kubat, Kinga Droog, Peter 
Vree, Rieneke Jager, Thomas 
Campfens

Rabobank 
Fabian Brull, Finn de Ridder, Joep 
Spaen, Julia Shen, Michelle Otter, 
Monique Huveneers, Pieter Ottink, 
Rutger Haan, Therese Wong, Yvo 
Velthoen

Huawei 
Alexander van ‘t Hof, Emilie 
Wesseling, Jorinde Hof, Martijn 
Ebbers, Morsal Ayel, Nathalie Vis, 
Noud de Kroon, Ranice Janssen, 
Sjoerd de Jong, Xu Shan Gao

OMA
Dagmar van der Heijde, Iris 
Bouwman, Lieke Kroese, Lineke 
Schrijver, Mark Vlek de Coningh, 
Miriam van Esseveld, Serte 
Donderwinkel, Sierk IJsselstein 
Mulder, Titus Kruijssen

Netherlands Enterprise Agency 
Annemieke Zwanenburg, Boning 
Gong, Bruis van Vlijmen, Lars 
Olthof, Lisa Fransen, Matthijs 
Eigenhuis, Rafaël Vos, Rosanne 
Wijgman, Stella Werkman, Storm 
Gibbons

PwC
Donovan Lewis, Gert Jan Hobma, 
Ivan Remijn, Julia Kerbel, Karen 
Zoontjens, Martijn van den Bosch, 
Myrthe van den Reek, Rosa van 
den Ende, Stef Nogarede

Unilever
Anna-Lena Grimm, Bram Groen, 
Eduard van Haren, Eva Fijen, 
Heleen van der Heijden, Jeroen 
Hakkaart, Jimme Deknatel, 
Kenneth Goei, Maarten de Zeeuw, 
Rosanne Groot


